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90 Days
1 Year
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Future Date:
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Revenue:
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Profit:
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Profit:
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In-person (schools, hom
e studio, m

usic studio)
On-line (Zoom

, FaceTim
e, W

ebex, Skype)

1.
1.

2.
2.

3.
3.

4.
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5.
5.

Database
Scheduling

Billing/Invoices
1.

1.
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3.
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Parents & Students
Public/Social M

edia  
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orking
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ail, text, FB m
essenger, W

hatsApp)
(website, Facebook, LinkedIn, Instagram

, Twitter, TikTok,
Conferences, O

rganizations, Festivals
YouTube, SoundCloud, Pinterest, Reddit, Blog/Vlog)
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1.
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2.
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5.
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ISSUE #1
ISSUE #2

ISSUE #3
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N
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1.
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